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Introduction ¢ Foreword

Dear clients, dear partners,

We are grateful for the positive feedback we regularly receive
regarding our sustainability endeavours. For four years now, we
have been consistently investing more in every aspect of sustaina-
ble corporate management, in its environmental dimension, social
dimension and governance. Herewith we present our endeavours
transparently. In 2023, it was confirmed that sustainability does
not have to be at odds with commercial success.

Our unique depth of consulting and added value as well as

our commitment to sustainable solutions have contributed to
profitable growth across locations. With Group sales totalling

EUR 96 million, we can proudly look back on the most successful
year in the history of mac. brand spaces GmbH. These successes
encourage us to continue investing in sustainability and to actively
shape our future.

One project in focus is the ongoing DIN ISO 20121 certification,
within which we are creating new management standards along
the entire value chain. This process is an important step for us to
underpin the seriousness of our actions and accelerate progress.
Another milestone was the acquisition of a 50 per cent stake in the
Munich trade fair subsidiary meplan. This will enable us to scale
our activities even better in the interests of our clients in the
Munich area and generate long-term growth.
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Introdution * Foreward

Geschiftsleitung « Stefan Trieb (CEO), Jorg Biirkle (COO0), Melanie Hagedorn, Klaus Pieper und Alexander Ody

With Alexander Ody and Melanie Hagedorn, we have expanded the
management team and advanced the generational change in leader-
ship. Both have already brought a lot of impetus to the company.
They are making a significant contribution to optimising mac for the
requirements of the future and positioning it as a driver of sustaina-
bility in the live marketing industry.

With best regards,

Stefan Trieb, Jorg Birkle, Melanie Hagedorn,
Klaus Pieper and Alexander Ody

mac. brand spaces




We create
the most
sustainable
customer
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Sustainability strategy * Climate neutral in 2030

Climate neutral in

2030

Sustainability, understood holistically
as the interaction of ecological,
social and economic factors (ESG),

is a key principle of good corporate
management. Harmonising these fac-
tors, ensures successful cooperation
between all stakeholders in the long
term.

We showcase our clients' brands through
structures that are always determined
by their marketing objectives and the
best communication concepts for their
needs. Modular stand construction with
folding frames enables us to combine
cost-effectiveness, eye-catching design
with sustainability. In addition, the high
level of local vertical integration and
regional supply structures enable us to
operate in a fundamentally sustainable
manner.
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Sustainability strategy * Climate neutral in 2030

In the so-called 'Scopes’, the emission of greenhouse gases is
set relative to the company's activities. These standards help to
understand the causes of emissions and develop strategies to
minimise them.

SCOPE 1

records the emissions that are emitted
directly by a company. From the com-
pany's own vehicle fleet and building
heating systems, to systems or machines
that are directly involved in value crea-
tion. All these influences are summarised
here.

SCOPE 2

Environmental
Social

Governance
Outlook

also includes indirect emissions resul-
ting from the procurement of energy or
other raw materials. Although these do
not occur directly within the company,
they are caused by the company's

operations.

SCOPE 3

also includes all emissions that are
generated - directly or indirectly - along
the entire value chain of the company's
activities. These are beyond the direct
influence of the company and have often
only been partially recordable to date.
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Sustainability strategy * Climate neutral in 2030

® Sustainability strategy  In action
Digitalisation ESG

Corporate
Carbon Footprint

Balancing according to GHG Protocol
using the market-based method

SCOPE 1

Direct emissions from
company facilities

Heat (self-generated)

Direct emissions from
the company fleet

Fleet

SCOPE 2

Purchased electricity
for own use

Electricity (stationary)
Electricity (fleet)

Purchased heat, steam,
and cooling for own use

Heat (purchased)

SCOPE 3

Partially assessed.

Fuel and energy-related
emissions

Upstream electricity
Upstream fleet

Upstream heat

Environmental Governance
Social Outlook

397.931CO,e

233.49 t

2010t

213.39t

30.01t

0.00t
0.00t

30.01t

134.43 t

54911
5476t
24761
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Sustainability strategy  Design concept

Environmentally friendly design
doesn’t have to be green.

Fraunhofer-Gesellschaft « Hannover Messe 2023

= Showreel

., Fraunhofer wants to make a contribu-
tion to a changing society. In doing so,
we are committed to minimising our
ecological footprint. The new website
that mac has developed for us does just
that whilst being as flexible as we need
it to be.”

Welf Zoller - Head of Dialogue Communication * Fraunhofer-Gesellschaft



https://www.linkedin.com/posts/macbrandspaces_macbrandspaces-exhibition-exhibitiondesign-activity-7092168990264811520-_c2d?utm_source=share&utm_medium=member_android
https://www.linkedin.com/posts/macbrandspaces_macbrandspaces-exhibition-exhibitiondesign-activity-7092168990264811520-_c2d?utm_source=share&utm_medium=member_android
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Sustainability strategy * Design concept

In 2023, we won the tender for
the Fraunhofer-Gesellschaft's
strategic trade fairs in a com-
petition with clear sustainability
requirements.

The highly modular stand archi-
tecture and equipment, develo-
ped individually for Fraunhofer
enable optimal customisation
for the complex needs of the
client. The variable communica-
tion supported by the stand de-
sign can be used worldwide and
decentralised. Our new furniture
design with its diverse utilisati-
on possibilities is manufactured
entirely in Langenlonsheim for
the European market.

® Sustainability strategy
Digitalisation

Governance
Outlook

In action Environmental

ESG Social

Items are perfectly designed,
from the smallest microchip to
the largest module, to convey
the story specified by the client.

In addition to reusability, our
guiding principles also include
the use of environmentally
friendly materials and production
methods. We use water-based
paints and emphasise the long-
term life cycle of our furniture.
Instead of carpets, we use
recyclable vinyl, which can be
laid as a floating floor and is easy
to clean. The only consumables
on the large stands are the textile
facades, which are increasingly
made from recyclable products.
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Sustainability strategy - sustainable. brand spaces

Our in-house consulting team, sustainable. brand spaces, pools
our expertise in every aspect of sustainability and is constantly
evolving. Since December 2023 Marc Metzler has been a part
of the three-person team, contributing his expertise as a project
manager.

.,Only by critically
scrutinising existing
practices can we
combine sustainability
and innovation.”

Marc Metzler * Project manager * sustainable. brand spaces

sustainable. brand spaces * Torsten Wolf, Tobias Mannhold, Sandra Henze and Marc Metzler
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Sustainability strategy * sustainable. brand spaces

re:think!
workshop

Our entire mac team within
sustainable. brand spaces act as
ambassadors with a clear mission

to implement live marketing measures
in the most resource-efficient and
socially responsible way possible.

In both internal and external work-
shops, we drive change management
processes and support our clients in
reviewing their entire event-customer
journey for sustainability. Together with
our clients, we analyse the process and
look for sustainable alternatives step
by step for every stage of value crea-
tion.

- Workshops



https://www.mac.de/en/sustainability/
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Sustainability strategy * sustainable. brand spaces

In addition to client workshops, we develop a common understan-
ding of sustainability with the various departments in our service
chain via internal workshops. We want everyone to scrutinise their
daily actions for alternatives. The workshops also promote the
exchange of knowledge across departmental and hierarchical
boundaries. This is not just theory: one of the results is that we
now universally suggest eco-materials as flooring for every
specification.
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Digitalisation * Expertise

Digitalisation and sustainability
go hand in hand.

In addition to the digital extension of live marketing formats,

our digital unit, mac. digital brand spaces, has for some time now
had an additional focus. This lies in supporting the collaborative
nature of most brand spaces and increasing the transparency
and efficiency of projects, from planning to realisation.

The newly developed mac hub is a project cockpit, planning and
warehouse management tool and carbon footprint monitor all in
one. The individual service modules can be individually booked

by clients and made available for their individual stakeholders. The
monitor for the carbon footprint of projects, which can be activated
as of this current year, is likely to be of particular interest to clients,
as it directly helps with the sustainable design of projects and the
fulfilment of upcoming reporting obligations.

Environmental
Social

Governance
Outlook
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Digitalisation - Infrastructure

For around a year, we have been strategically realigning the

digital transformation of the entire infrastructure as part of our
"Strengthen strengths" programme. Through systematic initiatives,
we are developing scalable processes to fulfil requirements in the
best ways possible. By creating a digital infrastructure, we can
become more efficient and productive and thus also advance our
sustainability goals.

he more
roductive
e become,
e more
stainable
e become.’

6

Ralf Sonnefeld ¢ Director of IT & Digitalisation * mac. brand spaces
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Digitalisation ESG

In action * Container Roadshow

STOP

WASHING.

START
ACTING.

As part of our communication strategy, we give the topic of
sustainability a stage at various trade fairs in a specially designed
roadshow. To this end, we are organising panel talks with members
of the Executive Board and ESG representatives from the trade
fairs on the set-up days and the first days of the event. We also
use this framework to showcase our own expertise in the areas
of digitalisation and sustainability. Event containers serve as

the venue, which will now make their next appearance on our
sustainability journey after mac's 50th anniversary celebrations.
With this format, we bring the topic of sustainability to trade fairs
and promote the exchange of ideas between decision-makers
and realisers in live marketing.

= roadshow.mac.de

Environmental
Social

Governance
Outlook


https://www.mac.de/roadshow/

Environmental Governance

Social Outlook
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In action - Putting values to the test

United for
sustainability.

mac. social spaces * Our guiding values accompany us everywhere.
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In action - Putting values to the test

A key component of the ISO process was the further development
of our corporate mission statement. Moderated by our sustainability
team, we scrutinised our corporate values together with our emp-
loyees and examined their significance for our sustainability efforts.
From business decisions to our dealings with each other, as well

as with clients and suppliers, this maxim reflects our actions. Our
internal feedback discussions have also changed and are now even
more participatory.

Our mission statement gives rise to specific tasks that have a
profound impact on our procurement process, for example. We
know that we also owe our success to long-term relationships with
our partners. That is why we are planning development processes
with all suppliers until 2030 in order to operate more sustainably.
Individual criteria such as company size are taken into account,

as is the correct approach to not overburden craft businesses and
service providers with a high level of vertical integration. We are
guided by the requirements of the Supply Chain Act and want to be
prepared to provide support along the entire value chain. As a first
step, we are conducting an inventory and have formulated our
expectations in a = Partner Code of Conduct. In doing so, we have
also taken into account the individual capabilities of our suppliers.
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In action - Sustainable procurement

A good match.
When customers become partners.

Hesse Lignal - Holz-Handwerk 2024

In spring 2024 we published our criteria for sustainable procure-
ment. We drive product innovation through procurement, as this
allows us to exert the best possible influence on the products and
raw materials to be used later. As one of the leading suppliers, we
see ourselves in the driver's seat of sustainability development in
our industry.

We have had a particularly close relationship with our client Hesse
GmbH & Co KG for over 20 years. We source the majority of our
sustainable lacquers from this family-run manufacturer of lacquers
and stains. We also take care of the company's trade fair appea-
rances. In doing so, we plan the components sustainably at the
client's request. The reuse of trade fair components has long since
become a design principle and former exhibits, for example, can be
found at subsidiaries or in the client's social spaces.
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In action - Sustainable procurement

Peter Haberkorn « Product Marketing Communications « Hesse Lignal

.We greatly value our partner-
ship with mac. As a family
business, we see it as our duty
to take responsibility for the
sake of future generations.
That's why we decided two years
ago to switch from nitro-based
paints to more sustainable
alternatives and set ourselves
the goal of replacing all solvent-
based products by 2030. As a
production location, we consi-
der Germany to be an enormous
strength. Just like mac, we rely
on a high level of vertical inte-
gration in our domestic market
and prove every day that this
does not stand in the way of
ambitious sustainability goals.
On the contrary: companies

like us think and act for the
long term!”
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In action * Circular economy

Circular economy as a guiding principle.

cooperate

We advise our customers
on sustainability and seek
collaborations in waste
management.

We want to make our business model circular. We strive to
achieve this by living the circular design principles of "rethink,
reduce, replace, reuse and recycle". However, this is only possible
in close cooperation with our partners, both on the client side

and on the supplier side.
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In action * Circular economy

We see the sustainable procurement of materials as a key lever for
reducing environmental impact. Our team is therefore constantly
on the lookout for new materials that meet our high standards.

We want to get involved in product development processes as
early as possible and promote technology transfer between
suppliers and mac. To this end, we show our team new technical
possibilities at suppliers, actively introduce ideas from partners
and identify suppliers with innovation potential. We see long-term
partnerships as an important instrument for motivating suppliers
to innovate. We reward progressive ideas with, among other things
multi-year contracts and joint marketing.

mac has been successfully reusing wooden folding frames for
decades. However, we are constantly examining alternatives,
e.g. recycled aluminium, in order to increase reuse rates.

One example is floor coverings. Cleaning and storage make
carpets extremely unattractive both ecologically and economically.
We are increasingly focussing on hard flooring for reuse or, when
using carpets, on products that can be returned to their original
raw components in accordance with the cradle-to-cradle principle.
There is constant innovation in this area, but practical use often
fails due to the costs, the lack of scalability or the extraordinary
requirements in the event industry. In addition, there is often a lack
of recycling infrastructure. After all, we want materials that are not
only recyclable after repeated use, but that can actually be returned
to the cycle.

We compile the materials that fulfil all these ecological and
economic requirements in a comprehensive materials library.

In this library, we evaluate the raw materials to be procured on the
basis of transparent ecological criteria in order to create compa-
rability. Based on this our design team, together with the project
management team, can also provide optimal advice with regard
to ecological criteria.
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In action - Circular economy

We are developing a completely new trade fair concept for our
client Krones, the technology group and service provider at the
heart of the beverage and liquid food industry. Based on stan-
dardised aluminium frames with a length of three or four metres,
we have developed a modular concept. Since = BrauBeviale 2023

this has been successively rolled out, tested at smaller events and
optimised. Krones will then inspire its clients on 12,000 m2 at the
leading Drinktec 2025 trade fair.

ac as a partner
derstands the com-
rcial importance of
r showcases and at

e same time supports
in achieving our
stainability goals.”

Charles Schmidt - Head of Cross Media Solutions * Krones AG


https://www.linkedin.com/posts/macbrandspaces_macbrandspaces-exhibition-exhibitiondesign-activity-7150890425468235776-iWKY?utm_source=share&utm_medium=member_android
https://www.linkedin.com/posts/macbrandspaces_macbrandspaces-exhibition-exhibitiondesign-activity-7150890425468235776-iWKY?utm_source=share&utm_medium=member_android
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In action * Milestones

Continual improvement.

In our = 2023 sustainability report,
we presented our efforts to obtain

DIN ISO 20121 certification. The aim is
to standardise a management system
for sustainable events along the entire
value chain. In this way, we want to
ensure the best possible transparency
and goal-orientation across all areas
of activity and systematically anchor
sustainability in all decision-making
processes.

2005

First employee with a focus on
on sustainability

2010

Installation of the wood combustion
plant to heat the main site in Langen-
lonsheim from generated waste

O

First purchase of ‘green electricity’

2020

Sustainability anchored in the
corporate vision



http://www.mac.de/en/sustainability-report

Payment of an inflation compensation
bonus to all employees

First mac honey from our own bees
FEBRUARY

2023

Inbetriebnahme der PV-Anlage Com-
missioning of the PV system

APRIL

2023

Planting of a 200 m? flower meadow
on the mac campus


http://www.mac.de/en/sustainability-report

In action * Milestones

SEPTEMBER

2023

Development of the sustainability
container and start of the roadshow
to mark the = 50th anniversary of mac

2024

Successful certification in accordance
with DIN 1SO 20121

2024

Expansion of expertise in sustainability
consulting with additional services

O

2024

Launch of the mac eco-material library



https://www.linkedin.com/posts/macbrandspaces_fiftyyears-fifty-celebration-activity-7113529209553043456-Safm?utm_source=share&utm_medium=member_android
https://www.linkedin.com/posts/macbrandspaces_fiftyyears-fifty-celebration-activity-7113529209553043456-Safm?utm_source=share&utm_medium=member_android
https://www.linkedin.com/posts/macbrandspaces_fiftyyears-fifty-celebration-activity-7113529209553043456-Safm?utm_source=share&utm_medium=member_android
https://www.linkedin.com/posts/macbrandspaces_fiftyyears-fifty-celebration-activity-7113529209553043456-Safm?utm_source=share&utm_medium=member_android

27 mac. sustainability report 2024 Introduction Sustainability strategy In action Environmental Governance
Digitalisation ® ESG Social Outlook

ESG - Fields of action

Holistically
sustainable.
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Environmental « Facts & Figures

Environ-
mental.

In 2023 we achieved ...

- areduction of 1,245 tonnes of CO,
through the use of renewable energies
for electricity and heat

* areduction of 109,000 kWh of
electricity through modernised
lighting systems

- arate of 96 % of our energy consump-
tion from renewable or self-generated
sources



Digitalisation ESG Social Outlook

Environmental - Energy management

We save.

4 Over the past few years, we have successively modernised the
entire lighting system on the mac campus. This has enabled us
to consistently implement energy-saving measures.
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We have been using green electricity at our main site since 2010.
On average, we cover 85% of our heat consumption on campus

by thermally utilising the wood waste produced in our wood incine-
ration plant. This means we have low emissions from our energy
consumption and can also help other companies to heatin a
climate-friendly way by passing along wood that can no longer

be used.
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Environmental - Energy management

We put our photovoltaic system into operation in 2023. In the first
year, our PV system generated 189,000 kWh of electricity - three
quarters of which we consume ourselves, with the surplus being
passed on to other electricity consumers.

We have neutralised a further 800 tonnes of CO, by offsetting
client projects. Using the values determined by us, they offset the
emissions generated by their live marketing activities via their
own programmes or through us.

Our designs are primarily focussed on the brand staging and
commercial objectives of our clients. Over and beyond that,
we always work with them to find sustainable design solutions
that can be reused.

CO, equivalent ‘ Actual emissions of mac

in tonnes /
A in Scope 1 and 2
3000
. Business-as-usual scenario:
2500 grey instead of green electricity,

gas instead of wood heating,
no electrification of the vehicle fleet

2000
1500
1000
500
0

2017 2018 2019 2020 2021 2022 2023

mac emissions vs. business-as-usual emissions
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Environmental - Waste management

Recycling und Upcycling.

After energy production and consumption, unavoidable waste is
our second most important environmental factor. Where dispo-
sal cannot be avoided due to wear and tear or an extreme degree
of customisation, we are constantly looking for environmentally
friendly options. Unfortunately, there are currently still far too few
recycling companies that process materials in a way that adds
value.

Giving textile banners a second life as shoulder bags is a charming
idea. In reality, however, this only delays the disposal and is not
scalable to the quantities of a professional trade fair organiser.
Nevertheless, we maintain partnerships with workshops for people
with disabilities, which we supply with suitable used products.

We are currently testing a number of B2B platforms whilst also
constantly on the lookout for companies that can for example,
usefully reuse offcuts. Short transport routes are a must for the
ecological benefits to be realised. The extremely tight dismantling
times and the storage capacities required for the trade fair
business also limit such endeavours.

Container Roadshow ¢« Upcycling unserer Textilbanner zu einzigartigen Taschen
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Environmental « Mobility concept

We are
mobile.

Reach your target by train.

With a new company agreement on business mobility, we have
placed a clear focus on public transport. Clear, transparent rules
combined with an attractive incentive system promote the switch
to sustainable mobility solutions. With the help of a digital travel
platform, colleagues manage their journeys independently.
Travelling by plane is taboo on short journeys. First-class tickets
for journeys of four hours or more make travelling by train much
more attractive for all mac employees.

Emission-free journey to work.

As an employer, we support private rail travel by subsidising the
so-called 'Deutschlandticket'. In this way, we want to help ensure
that all employees can get to work CO, free. For this reason,

we have provided around 40 colleagues with a job bike. Anyone
travelling to work by cylce can now park their bike at three
different covered shelters and charge e-bikes free of charge.

e-mobility.

We have exceeded our target of one third of our fleet being
e-vehicles by the end of 2023: Our fleet has currently grown

to over 50% e-vehicles - and this trend is increasing. We also
exceeded our target for the charging network ahead of schedule:
clients and employees can now charge their e-car (subsidised

by mac) at one of 28 stations. We will have phased out the last
of the combustion engine cars by 2030. .
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Environmental - Biodiversity

Diverse by nature.

mac campus in Langenlonsheim ¢ green rooftop

Last summer, with the help of NABU, we embarked on a project

to increase biodiversity on our company premises. Our aim was to
create varied habitats and provide hibernation opportunities

for small mammals and insects.

Instead of "pretty" and "easy to care for", plants are selected based
on criteria such as their contribution to the ecosystem or water
consumption. With a specially allocated budget of € 10,000,

we have planted indigenous trees and created flowering meadows.

We have also learnt to appreciate that sometimes it is good to do
less: we now only mow parts of our meadows twice a year, creating
food and habitat for insects, nesting opportunities for birds and
retreats for other small animals. Our fire water pond has turned out
to be a drinking water reservoir for insects and birds. In addition,

a regional workshop for people with disabilities has made us
nesting boxes, which were hung up in time for the breeding season
- we are looking forward to the first breeding pairs.



Our four bee colonies have developed into real favourites.
At after-work events with the beekeeper, our employees learn a
lot about our 200,000 winged colleagues and their way of life.

mac honey ¢ Our own honey from our hard-working employees
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Social * Facts & Figures

Social.

310 employees with ...

* an average age of 42.8 years,
heterogeneously distributed as a
principle of our personnel policy

 an average length of service length
of employment of 13.1 years

277 professionals

33 trainees

31 part-time employees

48 company retirees




Further social facts:

« Company-sponsored pensions

« Permanent employment contracts
as standard, temporary work only

to cover peaks in demand

 Incapacity to work rate without / with
long-term illnesses: 4,1 %/ 5,9 %

« 200,000 bees who have given us
177 jars of honey
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Social + Well-being in the workplace

When it comes to sustainable action in the
social sphere, our employees are our first priority.

That is why occupational health and safety has been, and remains
our top priority. With a single accident at work last year, we were
very close to our target of 0. We will continue to do everything we
can to achieve this goal.

One of the measures for the health of our workforce is the ongoing
purchase of lifting aids and height-adjustable work and packing
tables. Depending on body height, these can be optimally adjus-
ted to minimise strain on the back. The offices are also pleased to
have this option: last year alone, we modernised 40 workstations to
make them more back-friendly.

Our weekly exercise break is also very popular: during working
hours, a physiotherapist encourages everyone to exercise for 20
minutes. With around 30 mac employees taking part each week,
we are keeping fit.

There is now a fridge at the mac campus that is supplied with fresh
meals by a regional provider. The offer is subsidised by us and also
includes vegan and vegetarian meals. This means that good meals
are readily available to everyone during the most stressful project
phase, as are free hot drinks and mineral water.

This summer's Health Day
was all about stress manage-
ment. Various muscle mea-
surements and workshops on
physical and mental health
invite you to take care of
yourself in the long term.

As an employer, we not only
fund the working hours, but
also a healthy lunch together.

Health Day 2023 + Muscle measurement
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Social * Systematic health promotion

AOK Certifikation -« ,Healthy Company”

While we were delighted to receive the

= AOK's "Healthy Company" bronze award
last year, we are aiming for silver in 2024.
We want to emphasise our commitment
to prioritising the health advancement of
our employees.

We have experienced the AOK as a
proactive partner that presents specific
approaches for improvement with
targeted workplace analyses by external
consultants. Management coaching has
also been developed at the suggestion
of this health insurance fund. Young
managers in particular benefit from focal
points such as assistance in coping with
stress, facilitating handovers or methods
for structuring tasks.


https://www.linkedin.com/posts/macbrandspaces_aok-health-healthy-activity-7066801501892993026-KUhn?utm_source=share&utm_medium=member_android
https://www.linkedin.com/posts/macbrandspaces_aok-health-healthy-activity-7066801501892993026-KUhn?utm_source=share&utm_medium=member_android
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Social - Promoting young talent

We tr

Bachelor of Arts BWL
Trade fair, Congress and
Event Management

Bachelor of Arts
Accounting, Taxes,
Business Law
Accounting & Controlling

Industrial Clerks

Bachelor of Engineering
Wood Technology

Technical
Product Designer
Product Design
and Construction

Bachelor of Science
Business Informatics
Software Engineering

IT Specialist
Application Development/
System Integration

Sustainability strategy In action Environmental Governance
Digitalisation ESG ® Social Outlook

In.

- mac.de/career

Training has long been one of mac's strengths - as
the Chamber of Industry and Commerce (IHK) once
again confirmed with its award for "Best Training".
In addition to twelve apprenticeships, we offer four
dual study programmes in cooperation with the
DHBW. From wood technology to IT, we want to get
young people interested in live communication at an
early age.

Electronics Technician
Energy and building
services engineering

Specialist for
Event Technology

Painter and Varnisher
Design and Maintenance

Carpenter

Media Designer
Print Media/
Design Conception

Metal Worker
Construction Technology

Specialist for
Logistics Warehouse


https://www.mac.de/karriere/bachelor-of-engineering-holztechnik-m-w-d/
https://www.mac.de/karriere/bachelor-of-science-wirtschaftsinformatik-software-engineering/
https://www.mac.de/karriere/bachelor-of-science-wirtschaftsinformatik-software-engineering/
https://www.mac.de/karriere/bachelor-of-science-wirtschaftsinformatik-software-engineering/
https://www.mac.de/karriere/bachelor-of-science-wirtschaftsinformatik-software-engineering/
https://www.mac.de/karriere/maler-in-und-lackierer-in-gestaltung-und-instandhaltung/
https://www.mac.de/karriere/
https://www.mac.de/karriere/
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Social - Promoting young talent

In 2023, we awarded a so-called ‘Deutschland-Stipendium’
or Germany Scholarship for the first time to a communication
designer graduating with a Bachelor's degree from Mainz
University of Applied Sciences.

The aspect that’s particularly special about it: the scholarship
holder has no obligation to the sponsoring company. These
scholarships are awarded by the university on the basis of social
criteria in order to support people who, in addition to outstanding
achievements, are characterised by social commitment.

Those who, for example, have obtained their higher education
entrance qualification via the second-chance route or are single
parents are also eligible for support. We use this opportunity to
get to know each other and promote the attractiveness of our
industry at an early stage.

Social - Life situation & family service
Support in every situation.

As a sustainable employer, we also recognise our responsibility
when life is particularly challenging for our colleagues, for example
due to the physical or mental iliness of a family member.

With external support, we offer life coaching and a family
service. A portal provides anonymous help for special difficulties
- a 24-hour hotline is always available in an emergency.
Information regarding caring needs and suitable contact people
are also available and easy to access.



41 mac. sustainability report 2024 Introduction Sustainability strategy In action Environmental @ Governance
Digitalisation ESG Social Outlook

Governance * Facts & Figures

Governance.

Investments 2023:

 Lighting: € 90,000

« Cycle parking spaces: € 45,000
* PV system: € 240,000

« Team: 2,5 FTE*

 Smart canteen: € 9,600

- Biodiversity: € 10,000

- e-charging stations: € 40,000

* Health management: € 50,500
* Further training: € 90,000

« Two defibrillators: € 2,960

* Full-Time-Equivalent
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Governance * DIN ISO 20121

20121

In action Environmental

ESG

Sustainability strategy

Digitalisation Social

DIN ISO

The main activities in the area of
governance are best demonstrated by
our upcoming certification in accordance
with DIN ISO 20121. We will be one of the
first providers in the live communication
industry to have our entire operation
certified and thus have harmonised all
ESG measures. All areas of our manage-
ment system will be aligned with sustai-
nability criteria and supported by control
systems such as risk management,
compliance, etc.

Following initial certification in the course
of the year, we will carry out regular inter-
nal assessments and an external audit in
future. This will enable us to effectively
review the implementation of our sustai-
nability goals during ongoing operations
and make any necessary adjustments.
We also consider ourselves to be well
positioned, in accordance with the expec-
ted regulations in the area of corporate
reporting.

® Governance
Outlook
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Governance * Whistleblower protection

Since July 2023, we have had an officer for the whistleblower
system in accordance with the Whistleblower Protection Act
(HinSchG). Suspected or actual breaches of compliance can be
entered anonymously or personalised via a software system.
Our authorised representative validates these according to a
predefined process with clearly defined guidelines and initiates
investigations if necessary. She is also authorised to bring in
external help for example, from lawyers.

Governance * Management Compliance

Last year, the two managing directors Stefan Trieb (CEO) and

Jorg Biirkle (COO0) set out their pledge to sustainable management
in seven principles. Building on respect, integrity and trust, the
managers are committed to transparent, ethical, value-adding

and sustainable corporate management.

= mac.de/partnerCofC

Partner Code of Conduct

Vorwort an unsere Partner verhilt und die geltenden Kartellgesetze beachtet. Der Partner beteiligt sich
weder an drig mit tzt

noch nu
Stellung miss-

er eine még|
bréuchlich aus.
Geldwésche:
Der Partner beteiligt sich nicht an Geldwascheaktivitaten und halt die ein-
n 2ur

Sozial- und Arbeitsbedingungen

mac. brand spaces erwartet, dass seine Partner die Grundrechte ihrer
h Iten un

in,die  Arbeitnehmer mit Wiirde und Achtung, entsprechen
u behandeln. Die Partner halten insbesonde-

re folgende Bestimmunge

altenskodex stiitzt sich auf nationale Gesetze und Vorschriften wie  Freie Wahl der Beschiftig
(LkSG) Jegliche
die allgemeine Erklarung der Me; e der Vereinten  nenarbeit,



https://www.mac.de/static/6b1ee014e079583b6d316217b74e0784/mac_partnercofc.pdf
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Governance * Reporting

Comprehen-
sible and
transparent.

We want to know where we really kg CO, per €1,000

stand so that we can improve. 60 A

That's why we record many key

figures, from traditional corporate 50

management KPIs such as turnover

or earnings to extended quarterly 40

reporting, which we are currently

implementing. We break down the 30

total consumption of energy into

the individual energy sources and 20

track the release of greenhouse 10 ] I

gases according to Scope 1 and 2. I

The biggest challenge here is also 0 . 5
the recording of Scope 3. We are 2017 2018 2019 2020 2021 2022 2023
endeavouring to find a solution with CO, emissions per gross value added

the greatest pOSSIble transparency. In 2020 and 2021, the core business was significantly restricted due

to measures related to COVID-19.
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Outlook * Turning point

There is still
lot to do ...

... SO let's create a platform to discuss it. Anyone who didn't have
the chance to visit our stand on "Sustainability in Live Marketing"
at Anuga FoodTech in Cologne will still have the opportunity to
do so in 2024 at HannoverMesse in Hanover and IFAT in Munich.
In addition to an interactive journey through the sustainability of
mac - where there are also prizes to be won - the centrepiece of
our involvement will be an exciting talk with high-calibre guests.
Find out more about what sustainability means for trade fair
organisers and large industrial companies in their communication
strategy. Get to know our team in person - we look forward to
meeting you!

= roadshow.mac.de


https://www.mac.de/roadshow/

introduction sustainability in action environmental @ governance

digitalization esg social future

governance * Hinweisgeberschutz in Aktion



